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Welcome

Hey there!
Many thanks for requesting this report.

We're going to share with you 100 different ways you can use to
build your email list in 2025.

There are plenty of different ones you can try and you're not limited
to just one. Try lots of them.

The bigger you can grow your list, the more money you should
make.

Get started today!

Alright, let's get right into it...
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100 List Building Hacks In 2025

Website & Blog Optimization

. Add an exit-intent popup with a compelling lead magnet

. Use sticky top/bottom bars with email opt-in forms

. Place sign-up forms at the end of blog posts

. Use a content upgrade (like a free checklist) in blog posts
. Add a slide-in form that appears after scrolling 50%

. Create a dedicated landing page for list building

. Offer a free email course or training series

o N O U1l A WN -

. Add a floating sidebar opt-in button
9. Use a scroll-triggered opt-in box
10. Add testimonials next to opt-in forms for social proof

Social Media Strategies

11. Promote lead magnets through Instagram Stories

12. Create a “Sign Up” button on your Facebook page

13. Host a giveaway that requires an email sign-up

14. Share sneak peeks of your newsletter on LinkedIn

15. Use Pinterest to drive traffic to a sign-up landing page

16. Run a viral social media contest

17. Host a live Q&A or webinar with an email opt-in requirement
18. Create a private Facebook group for subscribers only

19. Add an email sign-up link to your social media bios

20. Use TikTok to promote your lead magnet with a CTA
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Partnerships & Collaborations

21,
22.
23.
24.
25.
26.
27.
28.
29.
30.

Co-host a webinar with another marketer

Do newsletter swaps with complementary brands

Guest blog on industry websites with an opt-in link

Run a joint giveaway with another creator

Get featured in industry podcasts and mention your list
Partner with influencers to promote your lead magnet
Join bundle deals where people opt-in to access offers
Use referral programs to encourage subscribers to share
Cross-promote with similar newsletters

Host a virtual summit with email sign-ups

Content & Lead Magnets

31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

Create a free eBook or guide

Offer a resource library for subscribers only

Build a quiz with results delivered via email
Create a checklist, cheat sheet, or template
Provide a free video training or mini-course

Share exclusive case studies or reports

Launch a challenge that lasts a few days or weeks
Offer access to a private podcast episode

Create a swipe file or toolkit for your niche

Share a step-by-step roadmap

Email & Messaging Tactics

41.

Add a "PS” with an opt-in link in your email signature

Page 4



42.
43.
44,
45,
46.
47.
48.
49,
50.

Encourage subscribers to forward your emails

Create a referral rewards program

Run a “secret” subscriber-only flash sale

Add a link to your opt-in form in your email footer

Use a thank-you page to ask for more email shares
Send a re-engagement campaign with an upgraded offer
Add a subscribe link in transactional emails

Use storytelling to tease your newsletter content

Collect emails through SMS campaigns

Paid Advertising

51.
52.
53.
54,
55.
56.
57.
58.
59.
60.

Use Facebook Lead Ads to collect emails

Run a Google Ads campaign to a landing page

Test YouTube pre-roll ads with a strong CTA

Use TikTok Spark Ads to showcase your lead magnet
Create Instagram Story Ads with a swipe-up link
Use Pinterest Ads to drive traffic to opt-in content
Run Twitter Ads targeting niche communities

Try LinkedIn Sponsored Content

Retarget website visitors with an opt-in offer

Buy solo ads in relevant email newsletters

SEO & Organic Traffic

61.
62.
63.
64.
65.

Optimize blog posts for long-tail keywords

Create evergreen content that drives ongoing traffic
Add content upgrades to high-traffic pages

Use YouTube videos with opt-in links in descriptions
Publish guest posts with a lead magnet link
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66. Answer questions on Quora with a CTA

67. Contribute to Reddit communities (with value first)
68. Add rich snippets to improve search visibility

69. Use internal links to funnel traffic to sign-up pages
70. Share blog content in niche online communities

Offline & In-Person

71. Collect emails at networking events with QR codes
72. Host in-person workshops or meetups

73. Speak at conferences and mention your list

74. Print QR codes on business cards

75. Use printed flyers with a freebie link

76. Collect sign-ups at trade show booths

77. Create merch with a sign-up link or QR code

78. Run an in-store raffle or giveaway

79. Partner with local businesses for cross-promotions
80. Add a sign-up link to event handouts

Creative Hacks & Experiments

81. Use a countdown timer for limited-time opt-ins

82. Add gamification (like spin-to-win opt-ins)

83. Use scarcity ("Only 100 spots left!")

84. Add social proof popups (e.g., “John just subscribed”)
85. Host a live AMA with email sign-up required

86. Build a “coming soon” page for a new product

87. Create a quiz funnel with personalized email results
88. Use a chatbot to capture emails

89. Run a mystery giveaway with email entry
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90.

Create a “vault” of past newsletter content

Optimization & Growth Loops

91.
92.
93.
94.
95.

A/B test headlines and opt-in button text

Use 2-step opt-ins to reduce friction

Show personalized popups based on page content

Use countdown timers for time-sensitive offers

Create milestone rewards for subscribers (e.g., hit 1,000 and

unlock bonus content)

96. Test different email subject lines to boost sharing

97. Add a “Next Step” section on thank-you pages

98.
99.

Run split tests on landing pages
Use a “Tripwire” offer with a bonus for subscribers

100. Ask for feedback and use it to create more valuable content!
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Disclaimer

The information contained within this book is strictly for educational purposes.
If you wish to apply ideas contained in this book, you are taking full
responsibility for your actions.
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